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The Top 10
Store 
Design
Trends of 
2015

are making authenticity of 
materials the key philosophy of 
their store design concept. 

4. Futuristic Displays-  To 
create a more trendy design, 
luxury brands are opting for 
unique shapes and customized 
fixtures in order to display their 
brand presence.

5. Mix of Materials & Design- 
More brands are taking the bold 
step of launching a new store 
design concept that is based on 
an eccentric mix of materials 
which are traditonally not 
combined.

6. Local Design Elements- 
Adding geographical elements, 
such as art from a local artist,  
will add context to the location 
of the space and increase the 
acceptance of local customers.

7. The New Metal- Copper 
seems to be the metal that is 
slowing replacing silver and 
gold.  Retail brands are 
replacing their clothing 
fixtures, display tables, etc. 
with the rosy, ashy metal. 

8. Industrial Style-
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1.  Hi Tech- LED screens, 
tablets, and interactive window 
displays are just some of the 
technologies used in store 
designs for forward looking 
brands. 
 
2. Pop-Up Stores- This is a 
very cost-effective way to test 
out new territories or launch 
new product collections because 
the financial investment is kept 
to a limit.

3. Back to 
Nature/Sustainability- 
Many brands like Starbucks 



Going back to basics with 
monochrome colors, exposed steel 
beams, big windows, and concrete 
flooring creates a sense of depth 
and communicates a certain 
authenticity of the brand.  In 
addition, products usually stand out 
well with an industrial background. 

9. Warm Color Palettes/ 
Femininity- Marsala is the color of 
the year 2015 and can be perfectly 
combined with other warm color 
tones such as taupe, olive and grey. 
Grey in general will make a space 
look more elegant and premium. 
Besides an adjustment of the color 
scheme, soft furnishings and 
textures are tools that can be 
applied to achieve a warm store 
design concept.

10. A Touch of Luxury: Marble 
Effect- Many luxury brands are 
using artistic painting techniques to 
create a marble pattern effect on 
walls, floor tiles and even onto 
counter surfaces. This in turn 
makes the store chic, modern and 
trendy. Retailers on a budget can 
use real marble on a few selected 
surfaces, tiles, wallpaper or rugs to 
obtain this effect. 

Source: 

http://vmsd.com/content/2015-top-10-store-design-trends

  Growing up, sports were always a major part of 

my everyday life.  From playing t-ball as a six 

year-old, to playing collegiate volleyball, my days 

revolved around practices, scrimmages, 

tournaments; all of the above.  Reflecting back at 

my past world, I realize that being involved in sports 

not only helped me transition into to the 

professional world, they taught me valuable skills I 

currently utilize and will continue to develop long 

into my career.  Here are five ways being a former 

athlete translates into your professional life:

1.  You know the importance of being 
on time... all too well-  You had to run 

sprints if you were late to practice, which was the 

worst punishment!  Your punishment in the 

professional world is missing out on a sale, or 

important details of a project. 

2.  You are competitive- Being competitive 

is a fundamental part of growing into your position 

and career.  You have the natural knack of trying  
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your best at anything and everything you put 

your mind to. 

3. You know how to win, and you 
know how to lose-  You’ve experience 

victory and defeat.  The best part about knowing 

defeat is that you know how to use it as an 

opportunity to learn and grow for the next 

challenge. 

4. You are a team player- You know 

how to work as a unit to get the job done.  You 

also know that if your teammate does well, 

everyone gets rewarded.

5. You communicate- You know that 

speaking up and allowing a fluid transmittal of 

communication not only helps make the play, 

but also leads the team to success. 
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the way you treat them, and the way 
you treat them is what they become.”
—Jon Wolfgang von Goethe

6. Passion- “If you just work on 
stuff that you like and are passionate 
about, you don’t have to have a 
master plan with how things will 
play out.” —Mark Zuckerberg

7. Infectiousness- “The very essence 
of leadership is that you have to have 
a vision. It’s got to be a vision you 
articulate clearly and forcefully on 
every occasion. You can’t blow an 
uncertain trumpet.” —Reverend 
Theodore Hesburgh

8. Authenticity- “Just be who you 
are and speak from your guts and 
heart--it’s all a man has.”
—Hubert Humphrey

 

A watermelon 
is considered 

1. Courage-  “Courage is the first 
virtue that makes all other virtues 
possible.” —Aristotle

2. Effective Communication-
“The more elaborate our means of 
communication, the less we 
communicate.” —Joseph Priestley 

3. Generosity- “A good leader is a 
person who takes a little more than 
his share of the blame and a little 
less than his share of the credit.” 
—John Maxwell

4. Humility- “Humility is not 
thinking less of yourself, it’s 
thinking of yourself less.”
—C.S. Lewis

5.  Adherence to the Golden Rule 
+1- “The way you see people is the 

both a fruit and
a vegetable.

Check us out on...

Back in June, it was reported that overall 

retail sales rose 1.2% from April to May and 

sales were up 2.7% from a year ago.  But 

what exactly are we spending this money on?  

According to CNN money, it’s the following:

1. Cars
Sales of motor vehicles and auto parts were 

up 2% from April and 8.2% from a year ago.  

Detroit's Big Three -- GM, Ford, Fiat 

Chrysler, and Toyota are all doing well.

2. Dinner and drinks out
It looks like consumers were happy to get in 

their car and drive to their local restaurant or bar.

Sales from food services and drinking places 

rose 8.2% from a year ago, compared to a 3.4% 

jump at grocery stores.

3. Stuff for the home
Sales for building material and garden 

equipment supplies dealers were up 6.2% from 

last May. Translation: Business is good at Home 

Depot and Lowe's.  Sales at furniture and home 

furnishing stores rose 6.2% as well. That's good 

news for companies like Williams-Sonoma and 

Bed Bath & Beyond.

Want more?  Check out our source, CNN Money 

at -- http://money.cnn.com/!
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Concept of the Month

One skill that we pride ourselves on is our use of AutoCAD to turn your 
product display vision into a reality.  Let’s say you are not quite sure how you 

want your display to look/feel.  Turn to the designers at Sharn to help you 
decide on material, color, shape, and size of your display before it’s made.  
This display for Polar Bottle is just one of 5 concepts we sent for approval.  

Would you like to see your display come to life?  Email info_requests@
sharndisplays.com for more information on our products and services! 

Mini Pinterest! Search for “Sharn Enterprises, Inc.” on 
Pinterest to keep up with POP industry trends! 

It’s a Sharn Graduation!  
Polar Bottle Display 

Since April 2015, we have had pleasure of having Chelsey Heft as our 
Marketing Intern.

In May, Chelsey graduated from Governors State University with a 
Bachelor’s Degree in Communications with a focus on Public Relations and 

Advertising. 

In her time spent at GSU, she took a wide variety of classes to educate and 
prepare her for her future professional career; her classes range from Media 
Law, Creative Problem Solving, Gender Communication, and many more. 

Her promptness, willingness to learn, and overall positive attitude are her top 
three attributes.  She would like to obtain a PR or advertising position where 

she can make the most of her skills and education. 

One of her most recent volunteer opportunities was working with the 
Disabled Patriot Fund, providing financial relief for local U.S. Military 

families that have been adversely affected by the “War on Terror.”

If you feel Chelsey could be an asset to your company, here is her contact 
information: 

Chelsey Heft
Chelsheft4@gmail.com

Tinley Park, IL

We wish her all the best! 
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